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Disclaimer

Some of the statements made in this presentation are forward-looking statements and are based on the current beliefs,
assumptions, expectations, estimates, objectives and projections of the directors and management of Dish TV India
Limited about its business and the industry and markets in which it operates.

These forward-looking statements include, without limitation, statements relating to revenues and earnings. The words
“believe”, “anticipate”, “expect”, “estimate”, "intend”, “project” and similar expressions are also intended to identify
forward looking statements. These statements are not guarantees of future performance and are subject to risks,

uncertainties and other factors, some of which are beyond the control of the Company and are difficult to predict.

Consequently, actual results could differ materially from those expressed or forecast in the forward-looking statements
as a result of, among other factors, changes in economic and market conditions, changes in the regulatory environment
and other business and operational risks. Dish TV India Limited does not undertake to update these forward-looking
statements to reflect events or circumstances that may arise after publication.
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Key highlights for the quarter



Key financial highlights dishty) @

Operating

Operating revenues for the quarter were Rs. 8,356 million.
Revenues

‘ EBITDA EBITDA at Rs. 5,514 million was up 1.5% Q-0-Q and 2.9% Y-o-Y.

EBITDA margin was at 66.0%, up 350 bps Q-0-Q and 810 bps Y-o-Y.

‘ Profit after tax (PAT) was Rs. 745 million as against a loss of Rs.354 million last
year.

million in the preceding quarter.

‘ Debt as on June 30, 2020 was Rs. 14,742 million, down from Rs. 18,175

CARE Ratings Limited, basis the operational and financial performance of the Company amongst others, has upgraded
the ratings for Dish TV India’s short term bank facilities to ‘CARE A4’ from ‘CARE D..



Harnessing the digital edge dishty) @
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| Contactless home-delivery/installation of |

CPE/online recharge and contactless |
| service experience, thanks to Al-enabled |

chatbots and on-screen guides |
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Well placed to make way through the i
challenges thrown by the pandemic, with
a virtually end-to-end digital infrastructure

: Timely development of an in-house app i I Right tools for employees enhanced :
enabled the switch to work-from-home connectivity and collaboration with real

[ for call-centres [ [ time feedback I

L------------- I
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| Leveraged technological edge to transition Recharge through digital mediums i
I to a digital recharge mode | constituted bulk of the collections |
L------------- I

WATCHO on the fast-track with digital

|
focus - forming an important connect :
between platform and it’s subscribers i



YOUR DESTINATION FOR NON-STOP ENTERTAINMENT
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Entertainment at your fingertips - WATCHO

GET ENTERTAINED,
BECOME AN ENTERTAINER.
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With a user base of over 10 million, Watcho doesn't just have a wide wa‘ i ] o
range of entertainment across all genres, but it also gives every Indian .
a chance to showcase their talent to the world!

WE ARE THE
CHAMPIONS!

Our award cabinet is getting
bigger by the day.

This time it’s...

ELM PLAY
AWARDS
2020

Heartiest Congratulations
to the entire team for making this happen

Looking forward to many more
such recognitions.
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Innovations and more

Dish TV India Limited launched ‘DIA’ (d2h Intelligent

successfully held the second
edition of India’s largest M&E
DIA industry hackathon, the ‘Dish-a-
thon 2020:..

Assistant) chatbot using the latest Al enabled technology
/ Auring the quarter Dish TV announced and

This time, due to the pandemic,

the 48 hours long hackathon was
held online and young

innovators/disruptors/startups/st

udents and developers across

India were invited to come up
The chatbot is designed to process user requests and with innovative ideas for a better

queries 24x7 and is enabled with a highly sophisticated TV/entertainment experience.

machine learning system that provides accurate and
personalized customer service through a constant
process of self-evolution and learning.




Intensified online subscriber
engagement campaigns while
continuing to keep costs under
check in these uncertain times

Re-connection charges were
waived off during the initial
period of the lockdown

Subscriber retention initiatives

L 4
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Devised and extended pay-later
schemes that gave a three day
credit to eligible subscribers,
deducting the amount from
their next recharge

The Company continued to
reach out to new subscribers
while staying connected with its
existing subscriber base
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1Q FY21 Financials
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uarterly performance metrics

P&L structure —1Q FY21

- m Subscription revenues
Subscription revenues

Rs. 7,915 million

m Additional marketing,
0% 2% promotional fee and

bandwidth charges

Consolidated Advertisement income

revenues

m Others

B Programming and other costs

EBITDA & EBITDA Margin
Rs. 5,514 million
66.0%

m Other operating expenses(excl.
prog. & other costs)

Consolidated
expenses B Employee benefit expenses

B Other expenses (including S&D
expenses)

EBITDA margin — 66.0%
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Strong EBITDA despite high base effect dishts @

Highest EBITDA ever (Rs. Million)
11,000 -

Operating revenues EBITDA

I
I
I
I
(9.8%) :
100009 o | Unlike the initial phase of the lockdown, revenues during the quarter
9000 - | were impacted due to a higher overall churn.
’ 8,356 |
8,000 - 2.9% |
7,000 - :
6,000 - 5,360 5,514 |
5000 4 : In addition, the Y-o-Y decline in revenues was also due to a high
| base effect considering the plenty of cricket and general elections
4,000 - | related coverage on television during the first quarter of last year.
3,000 A I
I
2,000 - |
1,000 . :
I
I

1QFY20 m1QFY21
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Operating free cash flows dishty) @

Operating free cash flows (Rs. mn.)

%/o
5,000 A 5%.6/ Yset
4,500 -
4,000 -
3,500 A
3,000 - 2,876
2,500 A
2,000 -
1,500 A
1,000 -

500 H~

1QFY20 1Q FY21
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Operating free cash flows: EBITDA - CAPEX



1QFY 2021 vs. 1QFY 2020

Rs. million

Operating revenues

Expenditure

EBITDA

EBITDA margin (%)
Other income
Depreciation
Finance cost

Exceptional items

Profit / (Loss) before tax
Tax expense:

- Current Tax

- Current Tax-prior years

- Deferred Tax

- Deferred Tax- prior years

Net Profit / (Loss) for the period

Summarized consolidated P&L - Quarterly

Quarter ended Quarter ended

June 2020

8,356

June 2019

9,263
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Operating revenues break-up
(Rs. mn)

B Subscription revenues

231 31 178

Additional marketing,
promotional fee and
bandwidth charges

Advertisement income

M Teleport services, CPE &
Other

1QFY 2021
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Annual performance metrics

P&L structure — FY20
Subscription revenues 2%

4%l‘

m Subscription revenues

Rs. 31,928 million m Additional marketing,
promotional fee and

bandwidth charges

Consolidated Advertisement income
revenues

Ope ues

m Others

Rs. jon

B Programming and other costs

EBITDA & EBITDA Margin
Rs. 21,060 million

m Other operating expenses(excl.

59.2% prog. & other costs)
Consolidated
expenses B Employee benefit expenses
B Other expenses (including S&D
(ARPU as p accounting expenses)

EBITDA margin —59.2%
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Summarized consolidated P&L- Annual

FY 2020 vs. FY 2019 Year Year
ended ended
Rs. million Mar.- 2020 Mar. - 2019 Operating revenues break-up
Rs. .
Operating revenues 35,563 61,661 (Rs. mn.)
Expenditure 14,504 41,218
B Subscription revenues
EBITDA 21,0600 20,443 T
EBITDA margin (%) 59.2 33.2 '
Other income 136 521 Additional marketing,
promotional fee and
Depreciation 14,262 14,409 bandwidth charges
Financial expenses 5,652 6,286 Advertisement income
Exceptional items 19,155 15,625
Profit / (Loss) beforetax . . (17,873) . (15,357). m Teleport services, CPE &
Current Tax - 284 Other
Current Tax-prior period - 92 5V 2020
Deferred Tax (1,325) (4,099)

Deferred Tax- prior period - -
Net Profit / (Loss) for the period (16,548) (11,634)

Owing to the netting-off of programming cost from revenues, to better reflect the New Tariff Regime, operating revenues for the year are not comparable with the corresponding fiscal last year. Had the
Company continued to account for revenues and costs as per erstwhile regime, revenue from operations as per consolidated results for the year ended 31 Mar. 2020 would have been Rs 58,077 mn and 15
operating expenses would have been Rs 32,638 mn.
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Thank you



