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Some of the statements made in this presentation are forward-looking statements and are based on the current
beliefs, assumptions, expectations, estimates, objectives and projections of the directors and management of
Dish TV India Limited about its business and the industry and markets in which it operates.

These forward-looking statements include, without limitation, statements relating to revenues and earnings. The
words “believe”, “anticipate”, “expect”, “estimate", "intend”, “project” and similar expressions are also intended to
identify forward looking statements. These statements are not guarantees of future performance and are

subject to risks, uncertainties and other factors, some of which are beyond the control of the Company and are

difficult to predict.

Consequently, actual results could differ materially from those expressed or forecast in the forward-looking
statements as a result of, among other factors, changes in economic and market conditions, changes in the
regulatory environment and other business and operational risks. Dish TV India Limited does not undertake to
update these forward-looking statements to reflect events or circumstances that may arise after publication.
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Key highlights for the quarter
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Operating
Revenues

‘ EBITDA EBITDA of Rs. 973 million

EBITDA
Margin

Operating revenues for the quarter were Rs. 3,437 million

EBITDA margin at 28.3%

Maintained debt-free status as on March 31, 2024




Stepping-Up

F I I N S .
Dish TV India’s in-house OTT platform, ‘Watcho - OTT

I Super App,” has been growing steadily and crossed
more than 10 million paid subscriptions during the

[l quarter. We have more than 24 Apps covering wide
range of entertainment categories, all at a competitive
price point. |
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1 Dish TV India has aligned its long-term vision with
Il global ambitions by partnering with C21 Media to
1 launch the Content India Summit 2025. This strategic

&
collaboration aims to reshape India’s content narrative
i on the global stage, elevating the country’s reputation l

[ as a hub for world-class content creation and
distribution. The partnership seeks to advance Indian
content internationally and create a platform for global

I collaborations. i
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! FLIQS empowers professional content creators to

[ showcase their work to a vast Indian audience while

[ retaining full control over their intellectual property.
The platform provides a curated, OTT-like environment
for exclusive, original, award-winning, and premium

[ digital content, spanning regional and international

[ languages — including films, web series, and snackable
short-form content.
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1 Aligned with its digital-first strategy, Dish TV

[l India recently unveiled “FLIQS” at WAVES
2025 — a new content segment within its

I Watcho app — aimed at expanding content
distribution and  offering  monetization

[ opportunities to both Indian and global

l creators. ]
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As the media and entertainment industry evolves
towards hybrid models that blend traditional and

! digital-first approaches, strengthening the content and
| creator ecosystem is more important than ever. The
[ demand for diverse, regionally relevant content

continues to rise, and empowering creators is

i essential in meeting this demand. Our initiatives Dish

[ TV Smart+ and new content segment FLIQS within
our WATCHO app, we aim to redefine how creators
connect with audiences, ensuring India’s talent

[ receives the recognition and reach it deserves. |
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i Despite facing challenges Dish TV India remained
persistent in its operational activities with key steps
taken to improve the quality of new subscriber
acquisitions, reduce churn, and lower recurring STB-

i related capital expenditure for optimizing cash flow for
usage in new-age revenue streams, ensuring

i continuity of revenue and surplus cash in the future.
The lowering of capex in STB enhanced the company’s

Iability to deploy internal accruals in creating the
business streams like ShopZop and FLIQS. More such

| initiatives in the future will be funded through internal

I accruals. q
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Dish TV maintains debt-free status dishty)

Dish TV India Limited — Repayment of debt over the years (Rs. million)
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¥253+Tax

MRP 299 rer vontn

SUBSCRIBE

Access on Multiple Screens
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WATCH LIVE CRICKET,

MOVIES, SHOWS
& MORE.

GET MULTIPLE OTT APPS IN ONE PLAN

BUY NOW AND
GET 30 DAYS EXTRA*

i

WATCHO SOUTH MAX
ACTIVATION VOUCHER

¥262+Tax
MRP T309 per vontn

Access on Mobile | TV | Desktop & Tab
Access on Multiple Screens
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WAKCHO FLIQS

INTRODUCING

STORIES FLI s
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Introducing Watcho Fligs.

Built for creators, curated for viewers Award-Winning Exclusive Stories in Limitless

Originals Creator Content STORIES THAT DESERVE Multiple Languages Entertainment STORIES THAT DESERVE
THE SPOTLIGHT
THE SPOTLIGHT

#FligsOnWatcho Introducing Watcho Fligs.
Built for creators, curated for viewers.
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Cumulative downloads (mn.)
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4Q FY25 Financials
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P&L structure - 4Q FY25

H Subscription revenues

Subscripbevenues
Rs. 2,959 million
O.eS

Rs. 9

m Marketing and promotional
fees

Consolidated

P Iie m Advertisement income

m Others

E A

m Costofgoods & services
million

Consolidated m Employee benefit

Expenses expenses
I |
m Other expenses
(including S&D expenses)

EBITDA margin - 28.3%
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Quarter ended Quarter ended

Rs. million March 2025 March 2024 Operating revenues break-up
(Rs. Mn.)

Operating revenues 3,437 4,069
Expenditure 2,463 2,416 m Subscription revenuies

EBITDA 973 1,653 358

EBITDA margin (%) 28.3 40.6 = Marketing TR
Other income 67 52
Depreciation and amortization 1,064 1,149 ™ AdvertisemenEiiEEEs
Finance cost 644 698 "
Exceptional items 3,354 4,027

Profit / (Loss) before tax (4,022) (4,169)

e | sprzs

- Deferred Tax - 15,728

Net Profit / (Loss) for the period (4,022) (19,897)

Note: 1) Numbers in the table may not add up due to rounding-off. 2) Previous year figures have been regrouped wherever necessary. 12
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FY25 Financials




Annual performance metrics

Subscrip"evenues
RSN million

,imillion
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P&L structure -
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onsolidated

Revenue

H Subscription revenues
m Marketing and promotional
fees

m Advertisement income

m Others

Consolidated
Expenses

m Costofgoods & services

m Employee benefit
expenses

m Other expenses (Including
S&D exp.)

EBITDA margin - 33.8%
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Year Year
ended ended
Rs. million March 2025 March 2024 Operating (rsvenue)s break-up
S. mn.
Operating revenues 15.676 18,565
; 10,385 11,028
EXpendlture m Subscription revenues
EBITDA 5,291 7,537
EBITDA margin (%) 33.8 40.6 g
Other income 264 193 m Advertisement income
Depreciation 4,391 4,719
. . Teleport services, CPE &
Financial expenses 2,687 2,670 Other
Exceptional items 3,354 4,027
Profit / (Loss) before tax (4,877) (3,686)
Current Tax FY 2025
Deferred Tax -
(15,979)
Net Profit / (Loss) for the period (4,877) (19,666)
Note: 1) Numbers in the table may not add up due to rounding-off. 2) Previous year figu[es have been regrouped wherever necessary. 15
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Rs. million
Equity and liabilities
Equity
(a) Equity share capital
(b) Other equity
(c) Non-controlling interest
Liabilities
(1) Non-current liabilities
(a) Financial liabilities
(i) Borrowings
(i) Lease liabilities
(iii) Other financial liabilities
(b) Provisions
(c) Other non-current liabilities
(2) Current liabilities
(a) Financial liabilities
(i) Borrowings
(i) Trade payables
Total outstanding dues of micro enterprises and small enterprises
Total outstanding dues of creditors other than micro & small enterprises
(iii) Lease liabilities
(iv) Other financial liabilities
(b) Other current liabilities
(c) Provisions
(d) Current tax liabilities (Net)
16
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Rs. million
Assets
(1) Non-current assets
(a) Property, plant & equipment
(b) Capital work in progress
(c) Goodwill
(d) Other intangible assets
(e) Intangible assets under development
(f) Financial assets
(i) Investments
(i) Loans
(iii) Other financial assets
(g) Deferred tax assets (net)
(h) Current tax assets (net)
(i) Other non-current assets

(2) Current assets
(a) Inventories
(b) Financial assets
(i) Investments
(ii) Trade receivables
(iii) Cash and cash equivalents
(iv) Other bank balances
(v) Other financial assets
(c) Other current assets
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Thank you
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